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Counting the Cost, Assessing the Benefit
By David Rogers (with help from Ron Brodigan and John Boys)

Wrestling with attending the conference in Cable, 
Wisconsin this year was a tough bout. All of us are 
in tight circumstances. My three-hour flight from 
Oregon was pleasant enough for someone who 
would rather drive. The rental car got me on the 
road northeast bound out of Minneapolis-St. Paul. 
Thankfully, the highway system was well marked and 
simple. With the map obtained at the rental shop and 
the return directions written on the same map by the 
agency personnel, I was off into new and unexplored 
territory. Invigorating. Winter's trace was still on the 
landscape. The native grasses had not yet lifted from 
being pinned down by the now absent snow. The 
cottonwood and native hardwood stands were in the 
early leafing stage, so many shades of green.  
 The three-hour road trip through farming and dairy 
country was an uplifting reminder that there are still 
places where a person can travel without running into 
the big box stores of Anywhere, USA. Many barns, 
some early period stone houses, and also turn of the 
century residences of the high-end Victorian vintage, 
and other unique architecture of the region. Lots of 
water, lakes, ponds, geese, even a turtle crossed the 
road in front of me. Home to many Native Americans 
in the pre-European era, their trade routes along the 
rivers marked with heritage signs preserving their 
memory. 

Arriving at the Telemark Resort was quite impressive. 
Surrounded by a emerald green golf course recently 
freed from winter’s snow, gave me a sense of solitude, 
even in the presence of this large complex which hosts 
thousands during several world-class events during the 
year. We had Telemark to ourselves. 

This conference combined the energies of the ILBA 
and the Great Lakes LogCrafters Association. Ann 
(from the ILBA) and Kay (from the GLLCA) combined 
efforts and long hours of planning, negotiating, 
scheduling presentations and training opportunities. 

The sponsors who braved the economic 
circumstances to join with us were so good to talk to. 
They brought with them examples of new innovations 

in fasteners, hardware, CAD software, tooling jigs, 
finishes, machinery, interesting books to add to 
the professional library, and a truly remarkable new 
method of logbuilding. 

Dusko Ballmer has developed a process in which 
building logs are scanned with lasers to produce a 
virtual log within a computer program which can then 
be placed in a CAD model of a client’s design. Once 
the final decision of the design has been made, a CNC 
machine cuts each individual log to the specifications 
given. Overscribe, underscribe, inside the notches, 
outside the notches, dovetail corners, round notch, 
saddle notch, any notch, lateral groove, gasket dado, 
essentially anything you can imagine. The computer 
program dictates the CNC machine to cut to within 
very tight tolerances to achieve a building package in 
remarkably short order. Dusko plans on building the 
first CNC log cabin sometime soon.

We were joined by log builders and ILBA members 
from Finland and Estonia who enriched us with 
their perspectives and shared images of their work 
during the annual slideshow. Raimo Tikkanen, Henrik 
Tikkanen, Keimo Toikander, and Hannu Kyllönen 
traveled from Finland, and Elari Kivisoo, Andrus 
Prangli, and Raiko Gustavson came from Estonia. This 
year's slideshow was, once again, outstanding. It is 
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A gathering around Ballmer System’s log-scanning booth. 
photo Robert W. Chambers
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MISSIoN STATEMENT
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We are dedicated to the education of 
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Our association has a mandate to 

research, develop and share techniques 

relevant to the construction of superior 

handcrafted log buildings.

always a joy to see the work of others and the creative imagination that is expressed 
through architecture that involves logs and sawn or hewn logs. The slide show let us 
view the works being accomplished among us, and visit old buildings in Russia, all of 
which are a testament to the collective passion for our craft. 

Pre-Conference 
I choose to attend a pre-conference seminar ($100), to become more familiar with 
computer aided design program called SketchUp (free from Google). Clark Bremer, a 
timber framer, guided us through an introductory level to become more acquainted 
with the basic principles of working with the program. Well worth the time and 
investment. For those of you who are adventurous and somewhat computer literate, I 
would highly recommend making the effort to learn this program—it is very powerful. 
Not only in giving expression to your imagination but creating working, dimensioned 
shop drawings in the background as you go.

Another pre-conference offering was a Crane Certification Course. Although I 
did not participate, in speaking with those who did, it was a valuable opportunity 
to acquire a nationally-recognized operator's license that enables the individual to 
operate a crane in any state.

The third pre-conference seminar was a Blower Door Test/Infrared Camera 
presentation by Kevin Maynard. Another valuable introduction to current technology 
advances in building performance and design considerations for our attempts to 
become better stewards of the environment and reducing our carbon footprint on 
the planet (and lower energy bills for our customers). Combined with the recognition 
and intentional provision of adequate and healthy interior air quality, our building 
techniques and design can become even better. 
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Tech Talk
John Boys assembled 
another big pile of tools 
and jigs and people to 
show how the latest and 
greatest innovations are 
being utilized in the work 
that we do. Rob Chambers 
started us off with his 
new scribers—with many 
“first-of’s” with its pistol 
grip, space pens, side 
handle, sliding arms—he 
sold several on the spot 
(Robert’s website www.
ChambersLogScribers.
com).

Dan Wait and Neil 
MacLean showed the 
beefed-up drilling jig they 
developed for TimberLinx 
fasteners—see LBN 66 
for more about their 
work on this jig (www.
TimberLinx.com). Zack 

Jacobson brought his interesting “Log Hugger” log cleat. It has 
an articulated body that always try to keep all four of its feet on 
even bumpy logs (Zack’s email  zjacobson@wwt.net). Chris Clay 
spoke the praises of borates as a water-borne preservative, and 
showed us the easy mixing and application process.

Gary Richter from Timber Tools demonstrated a dovetail-
cutting LignaTool jig using the Mafell router. Gary also has 
WoodOwl making some special editions of their great double-cut 
auger bits. Several builders commented that the WoodOwls were 
extremely clean cutting. (Gary’s website www.TimberTools.com).

Presentations
Kevin Maynard presented an in-
depth study of issues he encounters 
as a home inspector. Many common 
practices in most homes are not very 
energy efficient and actually cause 
health related issues that can be easily 
remedied. Particularly interesting were 
his examples of the use of thermal 
imaging and blower-door testing. The 
information gathered by these simple 
methods are incredibly cost effective 
and ultimately more healthy for the 
occupants.

C o n f e r e n C e  2 0 0 9

Dovetail router jig and Gary Richter from 
Timber Tools. photo Elari Kivisoo

Robert Chambers shows his new log  
scribers at Tech Talk. photo Elari Kivisoo

Kevin Maynard sets up a 
blower door for a test.  
photo Elari Kivisoo

continued next page
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David Rogers gave a well-illustrated presentation addressing 
log repair techniques and special circumstances that involve the 
preservation of historic log structures. Log repair is rarely seen 
by builders of new log homes, and David was able to clearly 
demonstrate many of the challenges, and the solutions.

One of the benefits of this somewhat downsized conference 
was the luxury of being able to attend all the presentations. 
Usually, one has to choose between presentations that are 
scheduled concurrently and inevitably missing one or another. 
The presentations at Telemark were varied and interesting. 

Rob Chambers shared his methods of choosing and laying out 
the base rounds (sill logs) for any shape log building with any 
number of corners. If interested, it is thoroughly discussed in his 
book "Log Construction Manual." Lloyd Beckedorf provided food 
for thought on variations of Rob's method. One of the benefits of 
being at the conferences are the back and forth discussions.

Ken Lallamont brought his chainsaw sharpening and safety 
gear with him and shared his experiences, over the years, as to 
the importance of a sharp chain on a well-maintained saw. More 
importantly, the reminder that safety gear such as hard hats, ear, 
eye, leg and arm protection should be always be worn. There is 
no contest between a sharp saw or unseen limb above and the 
human body. Hearing and eyes are irreplaceable. WEAR YOUR 
GEAR.

John Besler, a  Federal DOT enforcement officer and State 
trooper, enlightened us as to those things that are looked for 
during routine safety checks on vehicles over 26,000 lbs and 
those involved in interstate commerce. Very good information 
and well presented. It became apparent that it is crucial for 
any of us involved in work outside of our state of residence 
involving the transport of tool trailers or equipment trailers that 
exceed certain weight categories, or even just transportation 
to and from a jobsite, to become aware of the federal laws that 
govern interstate commerce. Big penalties are involved for being 
ignorant of them.

Joe Miller, a structural engineer from Hancock, Michigan 
shared his engineering concepts for log building and timber 
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framed assemblies. Joe works closely with the Timber Framers 
Guild and has developed new formula to express required values 
to help determine joinery and sizing of round log architecture. 
It was a real treat to be able to interact with an engineer who 
actually related to round, tapered cylinders, and had solved 
technically challenging round-log construction problems. He 
offered to make his PowerPoint presentation available by request.

AGM and Effective Practices
The big deal at this conference was the presentation of a major 
revision to our "Log Standards". During the Annual General 
Meeting, Rob Chambers took us through an outline concerning 
the efforts made to review the existing document, and the 
reasons for rewriting it with a new name "Effective Practices and 
Methods for Handcrafted Log Construction.” All of the members 
should have received a copy by email, and also an email with 
instructions on how to provide comments and amendments. 

Chainsaw carving of a bear and a sled dog looked easy when 
done by the eight-time world champion from Finland, and both 
carvings fetched high prices at the auction. The auction, as usual, 
was considerably livened up by the crowd-stirring energy of 
Lloyd Beckedorf and John Boys

The time went by quickly, the food was good, the company 
was great. My mind and body needed the break. Fortunately, 
I was able to finagle the finances to attend this year. Hopefully, 
times will be better for us all in the months ahead and we can 
gather together in Prescott, Arizona in April, 2010. 

Zack Jacobson and Clark Bremer during the SketchUp course.  
photo Robert W. Chambers

Zack Jacobson's Log Hugging frog that can pivot to maintain 4 
points of contact. photo Robert W. Chambers and Willi Miks
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Our BRODA® line of low-VOC fi nishes was originally 

developed by a loghome builder from Whistler. We know 

there are better things to do than deal with call- backs and 

quality problems. So all of our low-VOC coatings provide 

mountain- proven durability and easy maintenance. Visit our 

web site. Download our free spec guide for loghome builders 

and see our whole product line. While there, check our gallery 

to see some sweet homes and projects fi nished with BRODA®.  

They are the builders who are taking it easy.

cbrproducts.com/rather be fishing

FREE Spec Guide:  www.cbrproducts.com/ratherbefishing For samples, call toll- free: 1•888 •311•5339 
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Five-time carving champion Hannu Kyllonen from Finland.  
photo  Robert W. Chambers

From Finland: Raimo Tikkanen, Keimo Toikander, Hannu 
Kyllonen, and Henrk Tikkanen. photo Willi Miks continued next page
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Full Color!

Download it at  
www.logassociation.org

Zack Jacobson's Log Hugging frog that can pivot to maintain 
4 points of contact. photo Robert W. Chambers and Willi Miks
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Jerry Koski, Linda Granger (Mrs. Rick Hall), Ron Brodigan. photo Willi Miks

Josh Littler, John Schroeder, Zack Jacobson, Jordan Littler enjoying 
refreshments. photo Kevin Maynard

Ann Miks and Ron Brodigan. photo Kevin Maynard

Robert Chambers. photo Elari Kivisoo

Kevin Maynard, and from Estonia: Andrus Prangil, Raiko Gustavson,  
Elari Kivisoo; and Dusko Ballmer from Canada. photo Kevin Maynard

The Carver (Hannu Kyllonen) and the High Bidder (Gary Pavlicek)

photo Kevin Maynard
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There is a little revolution going on: tiny software applications are 
being written that do one or two things, and have little prices—
most of them cost a few bucks, or less, and many of them are 
free.

I’m talking, of course, about applications (“Apps”) for the 
Apple iPhone. A few months ago the 2-year contract on my 
Blackberry ran out, and I bought a 16Gb iPhone 3G from the 
AT&T website for $99—refurbished (though it looks new to me). 
I’d heard from a few friends that this was a good phone, and it is. 
But it’s a LOT more than a phone. It’s a mini computer that runs 
these great, handy mini-applications. Let me tell you about some 
of my favorites for builders.

Right Angle ( www.greendalerailing.
com/stuff/Right_Angle ) is an App that 
provides solutions for right triangles. It 
works in feet and inches (or metric), and 
it costs 99 cents. For me,  RightAngle 
shows what iPhone apps are all about: 
simple, fast, cheap, it does only one 
thing, and does it well. In the empty 
boxes you enter what you know about 
the triangle—for example, the length 
of the run and the rise. Then, touch 
the = sign, and it tells you the missing 
measurements: the slope in degrees, the length of the diagonal 
(the rafter), and the area. You can fill in any two boxes and it fills 
in all the other ones for you.

Please note that many of the iPhone Apps have websites (and 
I’ve listed them in this article), but iPhone applications can be 
downloaded only from iTunes, and they will run only on an 
iPhone or an iPod touch. You do not need a Mac desktop, iTunes 
works in Windows, too.

I bought an application that works out 
the layout for staircase baluster spacings. 
“Baluster Pro 1.1” ($2.99) works in 
foot-inch measures, and for stairs of 
any pitch. It can also work out the 
spacings for deck railing spindles. Then 
it gives you a list of both the centers of 
the balusters and the leading edge of 
each baluster from a starting point—it’s 
very handy to not have to keep adding 
the spacing (like 6-3/16”) to the last 
measurement. You can just pull the tape 
measure from the beginning of the run, 
and tick of each measurement.  The horizontal run is limited to 
around 10-feet. Get more information at the software developer’s 
website (gabrioconstruction.com ). 

Maybe you’ve seen the TV adverts for the digital-level App — I 
downloaded the free Stanley level, and it works beautifully and 
it seems about as accurate as my $120 digital level. Though it 

reads in degrees only, not in 
slope or pitch (eg 7:12). Actually 
there are several different level 
and inclinometer Apps—and 
some of them have a lot more 
bells and whistles.

There are also several foot-inch 
calculator Apps available. I tried 
inchCalc (free) and liked it so I 
bought the inchCalc+ (inchcalc.
com). It does rise, run, pitch, 
area calculations; and converts 
between metric and foot-inch 
answers, but does not have trig 
functions (tangent etc), so it is 
comparable to a Construction 
Master Pro (which costs $80); 
while inchCalc+ costs $5.

Another App I like is TrigSolv (web.
me.com/justbuchanan/Software/
TrigSolv.html  )  price 99 cents— it has 
a good graphic interface that makes 
entering information easy, and though 
the name is “trig” it also solves for 
rectangles, parallelograms, circles, 
ellipses, and trapezoids—and gives you 
perimeters and areas enclosed. But it 
does not work in feet and inches—so 
you have to convert your measurements 
to decimal inches to get it to work (for example,  5’-7-1/2”, 
which is 67-1/2”, must be entered as 67.5).

There are tens of thousands of these mini-applications 
available at iTunes. Some are for translating languages, some 
for GPS navigation (MotionX GPS is a really useful one that 
produces maps of your tracks and can email them anywhere). 
There are games Apps,  book Apps, credit card processing, bird 
identification, and Apps to keep track of the time you spend on 
several jobs and then produces invoices with itemized job activity 
list for each client. Now, that sounds like an App I will try.

In the past, software applications have been large, complex, 
and (mostly) expensive.  If you own a professional CAD program 
you know what I mean: large, difficult, expensive. But it is the 
iPhone that has really made the tiny-app business take off. And 
this has caused software authors to look at Apps in a new way: 
it’s enough to do just one thing really well, if it’s useful and 
cheap. 

If you are using mini-Apps, and have some favorites, write to 
tell me, and we’ll keep sharing them from time to time. And 
while I’m on it, does anybody want to write an App for my log 
selection calculator? 

Apps
By Robert W. Chambers
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TimberTools.com
Your source for quality tools and service

•	 Timber Tool Forge	–	Hand	forged:	chisels,	scarf	slicks,	
spuds,	draw	knives,	Lassiter	tools	and	more

•	 Belgian	garnet	sharpening	stones
•	 SwissPro/HEMA	–	Mortisers,	slotters,	guide	tracks,	drill	
guides,	circular	saws,	skew	notchers	&	tenon	cutters,	
portable	planers,	chain	beam	saws,	portable	band	saws

•	 Serra Saw Mills	–	wide	blade	technology,	electric	drive,	
perfect	production	saw	for	logs	up	to	3'	-	5'-4"

•	 REX / Mida	–	4-sided	planers,	moulders	for	reliable	
continuous	operation

•	 CNC joinery and log milling machines	–	Essetre/Krusi		
•	 Land Ark	–	All	natural	wood	finish,	also	exterior,	soft	wax	
for	end	grain	or	polish.	Reduces	checking.

•	 Double-cut auger bits	–	Cleanest	cut,	easily	powered:	
18"	or	24"	long.	3/8"	to	1-1/2"	wide

•	 Zentra	–	Drilling	system	with	centering	points,	from	5/16"	
to	8",	most	materials:	man-made	or	timber

Tel:	1-800-350-8176

The site for our 2010 Conference in Prescott, Arizona.



LogBuildingNewsNumber 69 9

West Chesterfi eld, NH  •  www.foardpanel.com
1-800-644-8885

Roof Systems  •  Dormers  •  Pre-Cuts 

Fast  •  Aff ordable  •  Energy-Effi  cient 
I N S U L AT E D  PA N E L S
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On a tight marketing budget and are trying to get your name 
out there? Consider spending time and a few dollars on a public 
relations campaign. It could be the best investment you can 
make! The first part of this article will discuss the major reasons 
why you should consider a campaign. Part two will take you 
through the step-by-step process of implementing a program.

Public relations usually involves getting an article about a 
home that you built into a magazine, or a story about you and 
your business into a newspaper. In one aspect, public relations is 
the direct opposite of advertising. In advertising you pay for and 
create what you want to be seen.

Public relations is more effective than advertising in many 
ways. One big advantage is that publicity lasts longer than 
advertising. An article about your business will be remembered 
for a long time; while your color advertisement will last only until 
the next issue comes out.  In short, public relations has “legs.”

The Benefits
Just because you have been around for a while, don’t assume 
that everyone in your area knows who you are. Until a customer 
has an interest in your product your name won’t register with 
them.  A comprehensive public relations program educates, 
informs, explains, persuades, enhances the credibility of your 
company, and can boost your sales.

It’s difficult to put an exact value on what public relations is 
worth, however, most experts say that an article and news story 
has a value 5 times larger than the cost of a comparable-size ad. 
The reason for this is that an article comes across to readers as 
a neutral third party that is endorsing you and your work, while 
a paid advertisement is you praising yourself. A customer puts 
more faith in that outside endorsement.

A good PR campaign creates a larger-than-life image for your 
company. One of the comments that I hear is that an article 
didn’t generate many calls or make any sales. But, keep in mind 
that a good story has a 5-year shelf life. Don’t focus on who sees 
the article initially, for example in their subscription to a local 

region’s newspaper, instead, after the article comes out you need 
to use it as a marketing piece. By using a PR story as a marketing 
tool, you will direct the article to a more targeted group of 
potential buyers. 

Consider this: the article that comes from your PR campaign 
is a ‘trophy,’ and you need to polish it and show it off. Neatly 
storing a few extra copies in your business files is not the next 
step. After the article is published, then your important work 
begins: show it to people who will care about it—your future 
customers.

Show a customer a copy of an article that featured your 
company a few years ago, and also a copy of an ad you ran 3 
years ago (or last month)—which do you think will generate 
more interest? Articles and stories strongly establish you as 
believable, trustworthy, and reliable.

Published articles will also help the search ranking of 
your website and your name, which is something that an 
advertisement does not do.  As you consider the benefits of 
public relations campaigns, you must remember that it is not an 
expense; it is an investment in your company’s future.

As I said above, it’s not so much who sees the article initially, to 
make it work for you, you must use it over time. Post the article 
on your website (create an “In the News” tab). Post copies in 
your office or showroom, include them in your photo book and 
send copies along with everything that promotes your company: 
mailings, newsletters, e-mail campaigns and other marketing 
tools.

The To-Do List
Before you start a public relations campaign, there are a few 

things to do: 
1.) Set a Time Frame. Commit to at least a six to eight 

month active campaign. A public relations campaign is not 
a program that you try for one or two months and then 
say it didn’t work. It takes time to open up doors and make 
connections. It’s a continual process that is always developing.

Public Relations Made Easy 
By Jerry Rouleau
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2.) Establish a Budget. The first rule of thumb is to spend 
15-20% of your ad budget towards public relations. If you have a 
small advertising budget, then a public relations campaign will do 
more for you than buying a few ads. Keep in mind that I am not 
suggesting that you spend more marketing dollars, just reallocate 
some of the funds you are already spending. A goal of a good 
public relations campaign is to receive 5-10 times more value for 
the public relations expense than if you’d spent the same amount 
of money on so many square inches of advertising space. 

3.) Set Goals.  What kind of exposure do you currently have? 
How well known are you? How respected is your company? By 
establishing benchmarks of your current position, you will be able 
to measure the success of your PR campaign. Conduct an Internet 
search of your company to see how many links there are from the 
websites of newspapers, magazines and trade publications that 
feature your company or product. [Editor’s note: Here’s a website 
that shows you who has linked to your website: http://www.tech-
faq.com/who-links-to-me.shtml] For business owners: have you 
ever done a Google search of your own name? How many times 
do you show up? 

Other benchmarks are a list of the number of articles about you 
or your company in the past two years. Also look at how much of 
this coverage was outside of your standard industry publications. 
Sure, it’s great to get published in log home publications, and 
even better is to get your name out in general publications.

4.) Implement the Plan. There are a four ways you can get 
your plan started. A. Give this assignment to one of your staff. B. 
Hire a journalist. C. Employ a PR firm. D. Work with a PR specialist 
who understands your product and industry. A key to the success 
of your PR campaign is the experience, knowledge, and contacts 
of the person running the campaign for you. 

In Parts 2 & 3, we will take you through the step-by-step process of 

putting your public relations plan in place. 

About Jerry Rouleau:
Jerry is the founder and co-host of the popular weekly radio 

program, BuilderRadio.com. He is a speaker, author, coach and 
consultant, specializing in public relations, marketing and sales 
training for builders, housing companies and building product 
suppliers. In the past fifteen years J. Rouleau & Associates, LLC has 
received over 50 million dollars in free public relations for their clients. 
Want to start a public relations program? Jerry has produced a 12 
chapter workbook titled “A Practical Step-by-Step Do-it Yourself 
Publicity Starter Workbook”. 

Jerry Rouleau contact info: jerryrouleau@comcast.net
www.jrouleau.com  &  www.builderradio.com
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ATLANTIC WHITE 
CEDAR LoGS 

High quality, rare Atlantic white cedar 
logs are now available in the mid-Atlantic 
region. This species resists decay better 
than more common cedar and is of the 

highest rank of termite resistance. Straight 
and naturally durable. 

We are seeking a long term relationship 
with a log home builder or log buyer.  

note: This is not northern white cedar. 
ACW is in the same family as Alaska 

yellow cedar. 

Contact: Forester, Bob Williams  
TEL 856-307-7800, ext 111 

CELL 609-221-0211  
EMAIL bob@landdimensions.com

These are hard times in our industry. While there are a few log 
building companies with orders to fill, many are feeling the 
pinch. And some of the big boys have fallen—here’s a short list 
of those producers who have closed their doors, and auctioned 
their assets: Alpine Log Homes of Montana closed after 40 
years in the business; Hiawatha Log Homes of Michigan; Log 
Knowledge of Colorado; Lincoln Logs Ltd. of New York filed 
Chapter 11 and sold its assets to a sawmill that might bring the 
product back); the Canadian (Kamloops) arm of the Montana-
based Neville Log Homes declared bankruptcy and shut its doors; 
Jim Barna Log Homes of Tennessee held a foreclosure sale in May 
(it might appear under new owners); and Amerlink of North 
Carolina filed Chapter 11 with a debt of $20 million.

Many of our members tell me they have been laying-off staff 
because of the downturn in the housing market. Custom Log 
Homes reports it has cut its work force from 50 down to 15. One 
member told me he had not had even one customer inquiry 
in more than 7 months. Others have reported a steady stream 
of inquiries, but that these new contacts are looking for much 
cheaper housing, and discounted deals (“I can’t afford a house, 
but maybe I can afford a log home” — the old ‘log homes are 
cheap housing’ fallacy is making a comeback).

Cutting fat is essential in times like this: reduce overhead, and 
delay purchases of all non-essentials. And some of our members 
have gone beyond that, and are now having to cut muscle, too. 
Let’s take a quick look at ways to save some money.

1) CHEAPER ADVERTISING As advertising gets to seem too 
expensive, it’s worth considering a PR campaign as Jerry Rouleau 
writes about in this issue. You must make sales if you are going to 
stay in business. And if you cannot afford magazine advertising, 
there are options—like Public Relations. 

I use Google AdWords (www.google.com/intl/en/ads/) for 
selling retail products, and for producing inquiries for my expert 
witness work, and I have found it very cost-effective: a few 
hundred dollars a month buys a lot of inquiries.

2) ASK FOR DISCOUNTS   It’s a very good time to ask for 
discounts, or favorable credit terms, from your suppliers. Many 
of them are in the same position that you are: they need to make 
sales, and are willing to discount, if you ask. You may be able to 
negotiate discounts from your suppliers, including advertising 
rates. In my book, scriber, and gasket sales businesses I have 
found that couriers like DHL and UPS will offer sizable discounts 
on some services that I use, if I ask for them. I asked my credit 
card processing company to reduce their monthly minimum 
fee—and instead they took it down to zero. If you won’t ask, you 
won’t get.

Dealing in Hard Times 
By Robert W. Chambers
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hat’s right. The average 2,200 sq. ft. home has over 5280 feet
of log joint exposed to the elements. Don’t take a chance keep-

ing out the invasive power of Mother Nature—join the thousands of
homeowners who have sealed their home with Log Jam chinking.  

When other chinking pulls away Log Jam holds its seal.

Since its introduction in 1985, Log Jam
chinking has been the recognized industry stan-
dard in elasticity, adhesion, and durability. It is
also the only chinking to hold a UL fire resistance
rating. Log Jam doesn’t just fill the gaps, it pro-
vides ultimate protection against the elements.

T

Over 1 mile of
Gaps this Wide?

Over 1 mile of
Gaps this Wide?

10300 E. 107th Place • Brighton, CO 80601
1-800-767-5656 • www. sashco.com

3) STAY IN TOUCH WITH YOUR LENDERS & SUPPLIERS   
If things get tough—if you miss making payments—pick up the 
phone, call and talk with your lender. Waiting for them to call you 
is the wrong approach. Call and ask to negotiate better terms 
(smaller payments, delayed payments) on your log purchases, 
your crane, purchases at the local lumberyard, the bank.

Brian Lloyd wrote to me: “My opinion is that builders who are 
in serious trouble should be in steady contact with their suppliers 
and bankers.  These people are critical to their log and timber 
construction operations, they understand the current climate, 
and may well be able to wait, or make a deal.  No contact makes 
them very nervous – as if you are not addressing your business 
problems or taking their interests seriously.”

And I would add: call now to get better terms, even if you don’t 
absolutely have to have them right now. Getting better conditions 
now, before its ‘do or die,’ might just help keep you from needing 
better terms later. Ask before you need.

4) NEW MARKETS From what I’ve been hearing, the 
traditional North American market has been hit worse than 
others. It might be time to consider selling into an untapped 
market in the USA — Texas? Mississippi? Georgia? Ohio? Or 
perhaps even the European Union, or beyond. This is a big step, 
and should not be taken lightly. By targeting your new Google 
AdWords advertising campaign on small areas, the price you 
pay is very reasonable—you can target individual zip codes, if 
you want. Do your research before you move ahead with a new 
geographic area.

5) NEW PRODUCTS  New products might provide you with 
some new work—log staircases, trusses, or railings for example, 
if you have never offered them, or have only sold them as part of 
log home package. Restaurants and hotels might be interested 
in handmade, one-off log features. And speaking of packages, 
consider selling doors and windows with the log home jobs that 
you do have—there are log home companies who offer discount 
pricing on their shells (and beat your best price), and then supply 
other required building components and make those other 
products their profit centers. Maybe you break even on the log 
shell (or even lose a little), but more than make up for it with 
windows and doors. If you have a window manufacturer who will 
sell direct to you, you can probably strike a great discount deal 
from them about now.

6) REDUCE YOUR PRICE — IN SMART WAYS   Find ways to 
sell a few lower-cost log shells. We need to expect our customers 
to be looking for discounts, too. If you can reduce your profit 
margin, do it. If you can’t reduce your margin, then spend some 
time with one of your popular designs finding ways to knock 
more than 10% off the price by making the design more efficient. 
Design is a great way to reduce selling price. 

Remove the log floor joists from a design and you’ll find this 
also reduces the number of rounds you need in the walls. If you 
have a design with log joists and you remove them (replace them 
with 2x joists) you save a lot of lineal feet of logs not just in the 
joists, but also in the walls. Many log homes without log joists can 
get by with one full round less of logs in the walls—and that can 
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Come to the 2010  

 AGM and CONFERENCE

April 8 to 11, 2010

Prescott Resort and  
Conference Center, 
Prescott, Arizona

Contact Ann at the  
ILBA office  

for more information.

Get  this issue 
in Full Color!

Download it at  
www.logassociation.org

2010
be a further 10% to 14% savings on logs and labor. Removing 
log joists and a round of logs from a shell might knock more than 
15% (and maybe even 20%) off your cost. Pass those savings on 
to your customers, and you just might make a sale. Go back and 
call those customers you could not sell to during the past year 
and offer them this special price.

7) LISTEN & TALK  Phone your potential customers and 
leads. Do not rely on email. People are much more likely to buy 
or commit during a call (or face to face visit) than they are by 
reading your email. Talk to them.

The first paragraph of this article contains business news from Charles 

Bevier’s Blog, from John Cramer of the Ravalli Republic newspaper, and 

from Canwest News Service.
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Here in the People’s Republic of Boulder, local government 
recently adopted Home Energy Rating System (HERS) as a pre-
condition for obtaining permission to build. I have just begun to 
try to get my first scribe-fit log shell through the system.

The HERS index is a scoring system based on a reference home 
(built to the 2006 International Energy Conservation Code). A 
home built to this standard receives a score of 100, while a net-
zero energy home would be scored at zero. Each 1-point decrease 
in the HERS Index corresponds to a 1% reduction in energy 
consumption compared to the HERS Reference Home. In Boulder 
County, houses under 1000sf need a score of 100, while our 
little project—at 1000square feet and with a 330sf loft—needs to 
achieve a score of 60, which means this 1330sf log home must be 
built to use 40% less energy than the standard!

Here’s how it works: Before applying for a building permit, one 
must first hire an approved energy-rating company to perform 
an energy analysis of the home’s design. This effort produces a 
projected HERS score. The rating company then works with the 
builder to identify improvements needed to reach the mandated 
score, and later follows up with on-site inspections (including a 
blower door test) to ensure compliance. 

Before modeling the building, we provisionally chose (among 
other things) all of the appliances, boiler, number and type of 

light fixtures and windows, and insulation materials. We also 
specified that our building would have 0.5 natural air-changes per 
hour (ACH).  

To give you frame of reference:
•	 .035ACH	is	the	minimum	allowed	without	the	use	of	

mechanical ventilation system to provide fresh air

•	 Some	Boulder	condos	(built	in	2006)	tested	at	2ACH

•	 One	of	the	best	of	the	local	Green	builders	recently	completed	
a house that tested at .06ACH

After a bunch of monkeying around with the model (changing 
to compact fluorescents, adding a 97% efficient boiler, increasing 
insulation) our building —with its 15" average diameter spruce 
logs—received a HERS score of 74. We still needed 14 points to 
get our building permit, but luckily for us, our client is a fan of 
photovoltaics.  Each 100 watts of electric power will buy 1 HERS 
point, so by adding a 1.6 KW (we went with 2KW) solar electric 
system we were able to achieve a HERS score of 60.

Stay tuned for my next our next hurdle…blower -door testing 
the finished house. We actually need to meet or exceed that 
0.5ACH we specified in order to get a certificate of occupancy for 
our clients! 

Energy Code in Boulder, Colorado
By Ed Shure
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Ron Brodigan, Linda Granger, and Willi Miks

Special Thanks to:

Linda Granger hosted the Friday night reception in Rick Hall's 
memory. She also donated tools and a chainsaw for the auction. 
And she gave some of Rick's tools to new builders.

The members of both associations for all the donations and 
support that was given for the auction — a huge success.

The World Champion Chainsaw Carver from Finland - for 
carving demonstration and auction donations. Hannu Kyllönen 

Thanks to our Conference Sponsors:

Viking Industries
Mike Legatt
email: mlegatt@vikinglogfurniture.com
website: www.vikinglogfurniture.com

Sansin Corporation
Eric Bos or Sjoerd Bos
email: asksansin@sansin.com
website: www.sansin.com

Ballmer Systems Inc.
Dusko Ballmer
email: dusko@trueloghome.com
website: www.trueloghome.com

GRK Fasteners
Uli Walther
email: grk@grkfasteners.com
website: www.grkfasteners.com

hsbCAD North America
Anthony Montesano
email: am@hsb-cad.com
website: www.hsbcad.com

Log & Timber Connections LLC
Will Leverett
email: will.leverett@cox.net
website: www.logandtimberconnections.com

Nicola Log Works Ltd.
John Boys
email: john@logworks.ca
website: www.logworks.ca

Perma-Chink Systems Inc
Nadia O'Hara
email: nadia@permachink.com
website: www.permachink.com

Sashco, Inc.
Jim Minter, National Sales Manager
email: jminter@sashco.com
website: www.sashco.com

Thanks to the volunteers for ILBA:

Schroeder Log Home Supply Inc.
Gary Schroeder
email: garykath@loghelp.com
website: www.loghelp.com

TIMBERLINX
Mike Preston
email: timberlinx@rogers.com
website: www.timberlinx.com

Timber Tools
Gary Richter
email: sales@timbertools.com
website: www.timbertools.com

Woodlandia Corp.
Andrew Malakhveitchouk
email: info@woodlandia.ca
website: www.woodlandia.ca

Thanks to Auction Donations by Suppliers

Bailey's Inc.
John Conroy
email: johnc@baileys-online.com
website: www.baileys-online.com

Cannon Bar Works Ltd
email: info@cannonbar.com
website: www.cannonbar.com

Grundens USA Ltd.
Mike Jackson
email: mike@grundens.com

Lee Valley Tools Ltd.
Mark Williams
email: mwilliams@leevalley.com
website: www.leevalley.com

Log Home Store Inc.
Tracey Johnston
website: www.LogHomeStore.com

Magard Ventures Ltd.
Maurice Gardy
email: magardlogtools@telus.net
website: www.logbuildingtools.ca

SFS Intec Fastening Systems
Domenic Petrillo
email: pdom@sfsintec.biz
website: www.sfsintec.biz

Summer Beam Books
Charlotte Cooper
email: char@fltg.net
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LoG BUILDING TooLS
FINALLY UP AND RUNNING!!! Please visit 
our website at www.logbuildingtools.ca 
STARRETT & MACKIE scribers; heavy duty 
drawknives up to 30"; peeling spuds; 
chopping & finishing axes; broadaxes; 
adzes; GRANSFORS axes; ENGLISH slicks; 
ROBERT SORBY, HENRY TAYLOR, FOOT-
PRINT & PHEIL chisels and gouges; JAPANESE 
slicks, chisels, saws, ink lines & flex squares; 
hand-forged Flarens, shovel gouges, flat & 
scarf slicks, drawknives & draw-gouges; BARR 
Specialty Tools; peavies; cant hooks; lifting 
tongs; log dogs & cleats; log horses; water 
stones; Diamond whetstones; NORTHWEST 
calipers, tenon cutters & long auger bits; 
ship augers; chainsaw mills & attachments; 
MAKITA & MAFELL planers, saws & chain 
mortisers; MACKIE log building books & 
videos. FREE 32-page catalogue. 
MAGARD VENTURES LTD, 8365 Domagala 
Road, Prince George, BC, Canada V2K 5R1
Tel: 250-962-9057  Fax: 250-962-9157 
Attn: Maurice Gardy
magardlogtools@telus.net
www.logbuildingtools.ca

1999 Heartwood Band Sawmill Model 310 
Electric  Never been used; 6" Double-Cut 
(cutting travel speed up to 3 feet per second 
forward or reverse). Will require 600 Volt 3 
Phase Power or motor exchange. The only 
noticeable noise this mill makes is the actual 
blade cutting through wood. Eighty-eight feet 
of track; operator travels with mill head along 
track. Numerous track-mounted hydraulic 
log handing systems and full programmable 
computer controlled set works. (We purchased 
2 and only set one up for use.) Purchased in 
1999, replacement value of this unit today is 
over $130,000 Canadian. Asking $65,000.00 
Canadian, will require some site preparation and 
assembly. To compare this to any of the small 
bandsaws is like comparing a hi-way tractor/ 
trailer to a go-cart, this is a serious production 
mill. We often can go three weeks between 
bandsaw blade sharpenings! Please arrange 
for an appointment to see the twin unit in 
operation. Link to this model at Heartwood Saw: 
http://www.heartwoodsaw.com/Model_310.html
Email to info@moosemountain.com or phone 
toll free 1-877-932-3992 Lloyd Beckedorf, 
Moose Mountain Log Homes Inc.

Logworks Helper Pricing program specially 
written for fast and accurate takeoffs and 
quotes of log home shells. You can customize 
it for the pricing methods and preferences 
you currently use. Note: you must own a copy 
of Microsoft Excel® to run Logworks Helper. 
Developed by Dai Ona with help from John 
Boys. Contact Ann at the ILBA offices for sales 
and enquiries. CDN $500.

For Sale: Brand new Mackie Scriber. Retail 
value of $240 US. Will sell for $150 US.  
Email: logs@ncia.net or call Tom 603-482-3402.

HsbCAD North America  A comprehensive 
and customizable, AutoCad and AutoCad 
Architecture based 3D design solution for 
manufacturers of Log, Timberframe, Modular, 
Wall Panel, Steel Frame and Sips homes. 
Anthony Montesano, 6600 Trans-Canada Hwy, 
suite 203, Pointe-Claire, qc, Canada, H9R 4S2 
Tel: 514-428-1444 x101, Fax: 514-428-144

Experienced full-scribe log builder wanted for 
year round, full-time work. Big White Pine logs. 
Good working conditions, minimal travel, good 
pay and benefits. Rural and beautiful Northern 
Vermont near Connecticut River and White 
Mountains of New Hampshire. 3 hours from 
Boston, Montreal and coast of Maine. Outdoors 
oriented person with good woodworking and 
math skills. To apply send or email resume and 
references. The Wooden House Co., Ltd.,  
3714 North Rd., S. Ryegate, Vermont to 
Newbury, Vermont 05051 Phone: 802-429-
2490 email: john@woodenhousecompany.com

Handcrafted Log & Timber Frame Builders 
Edgewood Log Structures, a successful 
Handcraft and Timber Frame company in Coeur 
d’Alene, is looking for both experienced and 
apprentice log and timber crafters. Wages are 
DOE. Full time positions available immediately.
Please send resumé to Edgewood Log Structures, 
P.O. Box 1030, Coeur d’Alene, ID 83816 or  
call 208-683-3332

Log Crafters Wanted Mid-level (3-5 years 
experience) or possibly builders capable of taking 
on a project with our crew or their crew.
While dual US & Canadian citizenship or Class 
1 truck driver's license would be a benefit, it is 
not necessary. Applicants must have Canadian 
citizenship or Landed Immigrant status. With 
Moose Mountain you will be involved in 
patented and warranted air and weather tight 
fully scribed joinery, exciting projects and the 
possibility of travel with a company that is over 
30 years in business. Earnings dependent on 
skill and experience and level of responsibility 
willing to take on please call to discuss. Call 
us toll free at 1-877-932-3992 or email info@
moosemountain.com.
 Did you know Environment Canada has 
determined that southwestern Alberta enjoys 
Canada's overall nicest climate and we are 
situated in the most moderate area of Alberta 
all with the Rocky Mountains at our doorstep. 
Alberta has one of the lowest costs of living plus 
the very lowest tax, what do you want your 
future to hold?
 To see the caliber of projects Moose Mountain 
builds, visit our photo gallery at: www.
moosemountain.com

Log Builders and Timber Framers Wanted  
We need 4 to 5 log home builders and/or timber 
framers at our plant in Chilliwack, BC. We will be 
busy for the whole next year. Please contact us 
via email at cancedar@shaw.ca or phone  
604-836-8315 and ask for Gerhard.

Legendary Logcrafters Limited is a hand-
crafted log home producer in Collingwood 
Ontario. Due to a consistent annual growth, 
our company is adding multiple positions 
from apprenticeships to experienced log home 
builders. Legendary offers highly competitive 
wages and a very structured work environment. 
Please email resume to  
Legendary@legendarylog.com or fax 
705-444-6675 or call 705-444-0400
Experienced Log Builder Wanted for 
permanent full time position. Send resumes  
with references to danielalbert@coyoteloghomes.
ca or fax 613-756-6186. See our work at  
www.coyoteloghomes.ca

Company in Sweden looking for Two 
Log Builders  Grizzly Constructions is looking 
for 2 log builders. Our company works with full 
scribe and saddle/notch technique. Experienced 
log builder preferred but not required. Start 
as soon as possible. We will find you a place 
to live. Tools/ equipment not required. Wages 
negotiable. Working timeframe: between 4 and 
6-month minimum.
Grizzly Constructions
Svansåsen 1
68060 Sysslebäck, Sweden
Email: info@grizzlylodges.com
Phone: 0046-761334180

The Log Connection is currently seeking 
three to four highly motivated, enthusiastic 
individuals to become part of our design 
team. Two positions are available for drafters 
with a minimum of two years architectural 
CADD drafting. Two positions are available for 
accomplished drafters/designers with ability to 
complete highly detailed log home construction 
drawings within a specified time period is a 
definite asset. Duties will include the creation 
of working drawings for custom log homes 
based on preliminary designs, production 
design and detailing, shop drawings as well as 
modifications to existing designs. Scope of work 
may range from medium sized residential to 
large commercial projects. Preferred experience 
would include log home design/drafting. 
Provide resume and samples of past CADD 
work, attention to: Mr. Dave Sutton, The Log 
Connection, 129 Nanaimo Ave. West, Penticton, 
BC Canada V2A 1N2

Log Builder Wanted Log Home Builder career 
opportunity available with a progressive, quality 
oriented, full service log home company. 
Edmonton area, permanent full time, year round. 
1-2 years experience, must have own tools and 
transportation, wages are $18.00-$30.00/hr on 
piece work. Fax resume to 780-460-2584.

f o r  s a L e f o r  s a L e

H e L P  W a n T e d

H e L P  W a n T e d
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PA DRAFTING & DESIGN 

e-mail:  PADnD@alltel.net 

WAYNE BRUNNER  

RIDGWAY, PA. 15853 

Tel :      814-772-9184 

   Custom Log Home Designs 
        Will travel to your job site             
             22 years of experience 

support the advertisers who support Log Building news. It’s a win-win situation!

A Boys Big Book of Jigs
A Log Builder’s Reference to Jigs, Tools and Techniques
An informative book on jigs and work methods specific to our trade. Sections include: Scribing 
and Layout, Stairs and Railings, Cutting and Drilling, Stairs and Railings, Holding, Mills and 
Machines, Lifting, Work Methods, Accessing Heights, Resources, Cool Tools and New Stuff.
•	 Available	to	ILBA	members	only
•	 Convenient	binder	format	allows	additional	information	to	be	inserted	
•	 Price	$95.00	CAN	plus	shipping

To order, contact the ILBA office at 1-800-532-2900 or 
250-547-8776 or email info@logassociation.org

JIG BooK
- - - - 

on saLe 
noW!
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Experienced Log Crafters  Moose Mountain 
Log Homes Inc. currently has two full time 
long term positions open for experienced log 
handcrafters with Canadian citizenship. Join a 
leading edge, quality oriented company that has 
been in the business for over 30 years!
Please phone 1-877-932-3992 Fax 1-877-932-
3993  or email info@moosemountain.com with 
your log work history.
Wages, earnings based on experience.

Big Foot Manufacturing Inc. in Tappen British 
Columbia is looking to hire a qualified Timber 
Framer with CNC experience. We are currently 
expanding our product lines now that we are 
entering the North American market. The ideal 
candidate will be a journeyman Timber Framer 
who has experience operating a Hundegger k2. 
This person will be responsible for processing 
and fitting final pieces and may be required to 
do some on-site erection. Please email resumés 
in confidence to: wayne@bigfoot-mfg.com
or deliver them in person to:
Big Foot Manufacturing 
3380 Ford Road, Tappen B.C.

Nicola LogWorks  Log builder with timber 
frame experience or timber framer with log 
building experience to work in Merritt British 
Columbia. Scope of work includes layout and 
cutting skills in round log Post & Beam, Dovetail 
joinery, Timber frame and Scribed Joinery. 
Options for both temporary and permanent 
position(s). Please send resume to: John Boys, 
(john@logworks.ca) or fax 250 483-4045. Mail: 
Box 1027, Merritt BC Canada V1K 1B8. Phone: 
250-378-4977. References and resume required. 
Learn more about Nicola LogWorks: www.
logworks.ca

 

TRAVELING TIMBERWRIGHT  Professional 
Finish Carpenter for Scribe Fit and Post & Beam 
structures. 30 years accomplished tradesman 
in this field. Mobile, with extensive selection of 
tools. Honest and Reliable. Contact:
RALPH CLEGG (604) 740-2404
British Columbia Canada

Brian Lloyd Construction Consulting
•	Industry	Consulting
•	Building	Inspection
•	Expert	Witness
•	Conflict	Resolution
Vernon, BC. Tel/Fax 250-549-3545 
email bg_Lloyd@hotmail.com

Ed Shure and Architect Paul Froncek have 
teamed up to provide you and your clients with 
beautiful designs that begin with a structural 
sensibility. Our 23-year professional relationship 
enables us to provide site specific design, as 
well as coordination with timber craftsmen, 
contractors, engineers & building officials to 
insure a seamless (and mostly painless) process. 
We have the experience to create log & timber 
designs that you will love to build. 
Full 3D drawing capability, including:
– walk through presentations
– permit & construction drawings
– shop drawings for hand or machine cutting
– steel & hardware design
– structural analysis 
For more info contact:
Ed Shure at Timmerhus Inc.
303-449-1336 or ed@timmerhusinc.com

David Hourdequin, PE, owner of D. Remy & 
Co. is our first “engineering” member located 
east of the Mississippi offering heavy timber 
and log system structural design services. His 
office is centrally located in western North 
Carolina. He is licensed through the mid-Atlantic 
and Southeastern US (see his membership 
listing under “engineers”). David is an active 
member of The Timber Frame Guild and their 
Timber Frame Engineering Council. He serves 
on the Technical Activities Committee which 
is currently in the process of getting the new 
design standard “TFEC 1-07 Standard for Design 
of Timber Frame Structures and Commentary” 
adopted and incorporated into the NF&PA 
National Design Specifications. He especially 
enjoys working on complex and difficult 
projects of “high intensity and short duration.” 
His hobbies are astronomy, amateur telescope 
making, and adventure motorcycling around the 
mountains of the southeast. To learn more about 
David, check out his website at www.dremy.
com.

New ownership, new instructor, new outlook 
The Pat Wolfe Log Building School has recently 
transferred ownership. Pat Wolfe’s former 
assistant instructor, Brian Morrison, is now 
instructing 1-, 4- and 10-week courses in both 
the spring and fall. Maintaining the school’s 
traditional methods of log home construction, 
Brian Morrison brings a new approach to the 
quality of homes created and the professional 
education delivered. Find out more about Brian 
and the Pat Wolfe Log Building School online at 
www.logbuildingschool.net.

Mara Mountain Log & Timber Training 
Facility in Salmon Arm BC  It’s time to get into 
a growing industry. Our students are the future 
of the trade. Starting March 2, 2009 to May 
22, 2009, we are offering a 12-week training 
program with certified trainers. This is going 
to be an exciting hands on experience and 
the opportunity to get into a registered trade. 
Students will receive the knowledge and the 
enjoyment of a complete hands on experience of 
building a structure from the base round to the 
massive roof system. Please contact:
Mara Mountain Log & Timber Training Facility
Glen Jackson
#1.C  5270 Auto Rd SE
Salmon Arm BC  V1E 1X3
1-888-933-0017 or 250-833-0017   
Fax: 250-833-0052  
info@logandtimbertraining.com
www.logandtimbertraining.com

FREE Log Selection Calculator Go to  
www.LogBuilding.org and then click on “Free 
Information.” From that page choose the log 
selection calculator and download it to your 
computer. Requires Excel software to open and 
use this file. It gives you T-1, T-2, B-1 and B-2 for 
any set of logs. 

a n n o u n C e m e n T s

Due to the closing of WurthCSS, Will Leverett 
has decided to continue the distribution of the 
Assy Screws in North America and invites you 
to contact him on all  of your Structural Screw 
needs. will.leverett@cox.net 478-474-9745.

e v e n T s

2010 ILBA AGM and Conference
April 8 to 11, 2010 at Prescott Resort and 
Conference Center, Prescott, Arizona. Contact 
Ann at the ILBA office for more information.

s e r v I C e s T r a I n I n GH e L P  W a n T e d

Wo r K  W a n T e d
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support the advertisers who support Log Building news. It’s a win-win situation!

Summer Beam Books

w
w

w.sum
m

erbeam
books.com

specializing in timber framing 
and related topics

2299 Rte 488
Clifton Springs, NY 14432

toll free 877-272-1987
315-462-3444

Charlotte Cooper, owner

Learn about timber framing

 Experience the joy of building 
 community through craft

Timber Framers Guild

 education • inspiration 

 888-453-0879
 www.TFGUILD.ORG

contact mel@waysideprinters.com
tel 250.545.2341
toll free in BC 1.800.663.6432

Proud to serve the ILBA

LOG BUILDING TOOLS
STARRETT & MACKIE scribers; heavy duty drawknives up to 30"; peeling spuds; 
chopping & finishing axes; broadaxes; adzes; GRANSFORS axes; ENGLISH slicks; 
ROBERT SORBY, HENRY TAYLOR, FOOT PRINT & PHEIL chisels and gouges; 
JAPANESE slicks, chisels, saws, ink lines & flex squares; hand-forged Flarens, 
shovel gouges, flat & scarf slicks, drawknives & draw-gouges; BARR Specialty 
Tools; peavies; cant hooks; lifting tongs; log dogs & cleats; log horses; water 
stones; Diamond whetstones; NORTHWEST calipers, tenon cutters & long auger 
bits; ship augers; chainsaw mills & attachments; MAKITA & MAFELL planers, saws 
& chain mortisers; MACKIE log building books & videos. 

MAGARD VENTURES LTD.  Attn: Maurice Gardy
8365 Domagala Road, Prince George, BC, Canada V2K 5R1
Tel: 250-962-9057  Fax: 250-962-9157 
magardlogtools@telus.net   

FREE 
32-page 

catalogue
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How to Get Log Building News
Log Building News is mailed to all ILBA 
members. Articles, photos and letters are 
welcomed. The deadline for LBN 70 is  
September 1st, 2009.

If you submit articles in Microsoft Word® 
on CD or by email, send them directly to 
the ILBA office.

Back issues of Log Building News are 
available from the Association office.  
Call 800-532-2900 to order.

Copyright Notice
Log Building News is copyrighted in Canada 
and the United States. Express written 
permission is required from the ILBA and, 
in some cases, from the author, before 
any article or photo can be photocopied, 
distributed or republished. Contact the 
ILBA office for details.

Disclaimer
The views and information expressed in  
articles and ads appearing in Log Building 
News are those of the authors of those 
articles and ads. The International Log 
Builders’ Association assumes no responsi-
bility for the accuracy of the information 
contained herein and does not edit or 
investigate any article or ad for that 
purpose.

Log Building Standards
The ILBA Log Building Standards are 
available online at the ILBA website,  
www.logassociation.org and can be 
downloaded to your computer at no 
charge as an Adobe Acrobat PDF file.

Advertising
Log Building News welcomes advertisers. 
Please contact the ILBA office for deadlines.

Ad Sizes (in inches):
•	Half	page	horizontal	 7.5	x	4.625
•	Half	page	vertical	 3.625	x	9.75
•	Quarter	page	 3.625	x	4.625
•	Business	card	 3.625	x	2.25

Advertisers can send completed ads as:
•		PDF:	Press	optimized	(high	resolution)	

with fonts embedded
•		QuarkXpress® or InDesign® (CS2 or lower): 

include all fonts and linked graphics; 
Mac preferred, but PC acceptable 

•		Adobe PhotoShop® or Illustrator® EPS (CS2 
or lower): convert all fonts to outlines

•		JPEG:	high	quality;	300	dpi

For best results, colour in ads should be 
converted to CMYK before saving a PDF. 

NOTE: Microsoft Publisher® files MUST be 
converted to a PDF with fonts embedded.

Any non-digital images should be scanned 
at 300 dpi and saved as JPEGs. Black and 
white line art should be scanned at 600 dpi. 

Submissions can be made by submitting 
a CD or by email. Com pressed .sit, .zip or 
.sea files are acceptable.

Editorial copy can be sent as a Microsoft 
Word® document, or saved from any word 
processing program as RTF or text (.txt).

Log Building News is a great way to contact 
the best log home builders. The ILBA is the 
largest group of builders of handcrafted 
log homes in the world — our members 
make well over $250 million of logwork 
each year. Please contact the office at  
1-800-532-2900 for an advertising 
specification sheet and ad rates.

f o r  m o r e  I n f o r m a T I o n

Ann Miks, Administrator
ann@logassociation.org

International Log Builders’ Association
P.O. Box 775
Lumby, British Columbia
Canada V0E 2G0 
800-532-2900 toll-free
250-547-8776 phone
250-547-8775 fax
www.logassociation.org

ILBA Board of Directors
President 
Ron Brodigan 
courses@schooloflogbuilding.com

Vice-President 
Pat Clark 
pclark@aboutmontana.net

Clerk/Secretary 
Earl Laverty 
earl@lavertyloghomes.com

Treasurer 
Kevin Maynard 
Kevin@openhearth.us

Directors 
Konrad Gallei 
konrad@gallei.de

Glen Jackson 
info@logandtimbertraining.com

David Rogers 
logdoctor@aol.com

Daniel Wait 
dan@fbiloghomes.com

Past President 
Ed Shure 
ed@timmerhusinc.com

Joining the ILBA
Membership in the International Log Builders’ 
Association is open to any interested person. 
Members get a copy of the ILBA Log Building 
Standards, one year of Log Building News, 
membership certificate, voting privileges, discounted 
conference registration, a listing in the Annual 
Directory, a copy of the Association Constitution 
and Bylaws, use of computerized help wanted and 
work wanted ads, and all ILBA mailings and notices. 
Company memberships have additional benefits. 
The ILBA accepts Visa or MasterCard. For more 
information on dues and member benefits, please 
call the ILBA office at 800-532-2900.

       I n  o u r  n e x T  I s s u e
 

Coming up in Log Building News 70 — 

•	 Makita	Groove	Cutter

•	 Dovetails

•	 Arizona	Conference	Preview

•	 More	Tech	Talk (contribute your ideas and photos today)

SUBMIT YoUR ARTICLES ToDAY – WE WANT To HEAR FRoM YoU!
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